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Total Visitation to 
Arizona in 2007:

35.2 million
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Economic Impact



42007 Arizona Impact Summary

Source:  Dean Runyan Associates

Direct spending of $19.3 billion generated:

171,500 direct jobs

$5.1 billion direct earnings

$2.7 billion in local, state and federal tax      
revenues



5Travel Trends

Source:  Dean Runyan Associates

Spending Earnings Employment        Tax Revenue ($M i l l ion)
($Billion) ($Billion) (Thousand) Local/State Federal Total

1998 11.8 3.2 148.8 941 630 1,571
1999 13.1 3.5 158.1 1,043 702 1,746
2000 14.2 3.8 163.3 1,138 744 1,882
2001 13.4 3.7 153.3 1,082 777 1,859
2002 13.3 3.6 148.2 1,101 825 1,926
2003 14.7 4.0 158.2 1,211 912 2,122
2004 15.9 4.3 163.0 1,287 988 2,275
2005 17.6 4.5 168.8 1,399 1,081 2,479
2006 18.7 4.9 172.0 1,464 1,176 2,640
2007p 19.3 5.1 171.5 1,503 1,236 2,739
Annual Percentage Change
06-07p 3.2 5.0 -0.3 2.7 5.1 3.7
98-07p 5.6 5.3 1.6 5.3 7.8 6.4

Arizona Travel Trends, 1998-2007p



6Traveler Spending in Arizona

Source:  Dean Runyan Associates
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45% increase since 2002

78.5% of 2007 spending is by non-Arizona residents



7Direct Travel Employment in Arizona

Source:  Dean Runyan Associates
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8Direct Travel Earnings in Arizona

Source:  Dean Runyan Associates
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9Local, State and Federal Tax revenue generated by
Direct Travel Spending in Arizona

Source:  Dean Runyan Associates
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10County Travel Impacts

Source:  Dean Runyan Associates

Total Earnings EmploymentLocal Taxes State TaxesTotal Taxes
($Million) ($Million) (jobs) ($Million) ($Million) ($Million)

Apache 144 30 1,720 3.1 5.5 8.7
Cochise 351 81 4,460 11.8 12.8 24.6
Coconino 921 254 10,760 26.9 35.4 62.3
Gila 248 62 2,860 3.3 7.2 10.5
Graham/Greenlee 48 12 1,180.0 1.2 2.0 3.2
La Paz 216 31 1,330 2.2 8.9 11.0
Maricopa 12,370 3,395 94,250 337.8 392.2 730.0
Mohave 464 109 5,220 9.6 19.0 28.6
Navajo 292 67 3,270 6.2 11.0 17.1
Pima 2,230 566 24,540 48.6 85.8 134.4
Pinal 453 111 4,660 8.5 17.1 25.6
Santa Cruz 249 47 1,990 5.0 8.0 13.1
Yavapai 722 196 9,140 16.6 24.7 41.3
Yuma 590 140 6,160 14.0 22.1 36.1
Arizona 19,299 5,101 171,540 494.8 651.6 1,146.5

Related Travel-Generated ImpactsTravel Spending

2007p Arizona County Travel Impacts
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Source: Dean Runyan Associates and Arizona Department of Revenue. 

State Transaction Privilege Taxes Generated by Direct Travel 
Spending, 2007p

Maricopa & Pima

All Other Counties

0% 2% 4% 6% 8% 10% 12% 14%

Percent Travel-Generated



12County Travel Impacts

Source:  Dean Runyan Associates

Annual Percent Chg.
1998 1999 2000 2001 2002 2003 2004 2005 2006 2007p 06-07p 98-07p

Apache 80 94 109 101 100 107 113 129 138 144 4.2 6.8
Cochise 207 234 258 253 271 279 302 320 328 351 7.1 6.1
Coconino 675 715 741 694 691 741 788 843 870 921 5.8 3.5
Gila 179 189 206 204 204 213 221 233 242 248 2.5 3.7
Graham/Greenlee 23 26 31 28 28 30 32 36 45 48 6.4 8.3
La Paz 126 146 162 160 158 175 186 208 210 216 3.1 6.2
Maricopa 7,327 7,989 8,779 8,176 7,979 9,069 9,888 11,069 11,908 12,370 3.9 6.0
Mohave 249 291 322 315 315 361 397 435 483 464 -3.9 7.2
N avajo 179 213 240 220 221 229 238 260 284 292 3.1 5.6
Pima 1,552 1,725 1,876 1,738 1,788 1,885 2,019 2,197 2,260 2,230 -1.3 4.1
Pinal 206 236 263 257 257 291 323 365 407 453 11.3 9.2
Santa Cruz 206 226 237 237 298 262 272 274 254 249 -1.9 2.1
Yavapai 426 579 558 543 540 581 590 642 685 722 5.4 6.0
Yuma 371 407 444 434 485 501 533 567 588 590 0.3 5.3
  Arizona 11,806 13,071 14,225 13,361 13,333 14,725 15,903 17,578 18,701 19,299 3.2 5.6

Arizona County Total Travel Spending, 1998-2007p
($ Millions)



13Value of Travel-Related New Construction in Arizona,     
2003-2007

Source:  Dean Runyan Associates & McGraw-Hill Dodge Construction

Note:  The reported value is the sum of 100% of hotels and motels; 50% of amusement, social and recreational 
buildings; and 10% of stores and restaurants.  The value of new construction represents the value of contract 
awards in place rather than the value work completed.
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Gross Domestic Product
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Earnings

+Indirect Business Taxes (sales & property) 
+Operating Surplus (including profits)
=GDP

GDP measures only the “value added” of an 
industry and does not include the cost of 
inputs necessary to produce a good or 
service.

Gross Domestic Product



16Arizona Travel Spending and Gross Domestic Product, 2007p

Source:  Dean Runyan Associates

Bi
lli

on
s

12.1

5.1 5.1

2.1 2.1

Spending ($19.3) GDP ($7.2)
$0

$5

$10

$15

$20

$12.1 Inputs
$5.1 Earnings
$2.1 Surplus & Taxes



17Gross Domestic Product

Source:  Dean Runyan Associates

Arizona Gross Domestic Product, 2004-2006
Selected Export-Oriented Industries
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18Earnings, Selected Arizona Export-Oriented Industries, 2006

Source:  Dean Runyan Associates



19Annual Earnings, Selected Industries
1991-2006 Constant (2006) Dollars

Source:  Dean Runyan Associates
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Domestic Visitation



21Arizona Domestic Overnight Person-Stays Volume

Source:  D.K. Shifflet & Associates
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22Arizona Domestic Overnight Person-Stays Volume

Source:  D.K. Shifflet & Associates
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LENGTH OF STAY DISTRIBUTION

45%

23%

29%

35%

46%

31%

35%

41%

8%

31%

25%

18%

15%

11%

5%

1%

Arizona Overnight
Leisure Resident

Arizona Overnight
Leisure NonResident

Arizona Overnight
Leisure

United States
Overnight Leisure

1 night 2-3 nights 4-7 nights 8+ nights

91% 1-3 nights

46% 4+ nights

23% 4+ nights

Source:  D.K. Shifflet & Associates

Domestic Overnight Leisure Visitation
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PURPOSE OF STAY DISTRIBUTION
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41%

35%

35%

Arizona Overnight
Leisure Resident

Arizona Overnight
Leisure NonResident

Arizona Overnight
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United States
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Getaway Weekend General Vacation Special Event Other Personal Visit Friends/Relatives

Source:  D.K. Shifflet & Associates

Domestic Overnight Leisure Visitation
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TRAVEL PARTY COMPOSITION DISTRIBUTION
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One Adult Couple MM/FF Three or More Adults Children Present

Source:  D.K. Shifflet & Associates

Domestic Overnight Leisure Visitation
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AGE DISTRIBUTION
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HOUSEHOLD INCOME DISTRIBUTION
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Source:  D.K. Shifflet & Associates

Domestic Overnight Leisure Visitation

MAIN MODE OF TRANSPORTATION
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ACCOMMODATION TYPE
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Source:  D.K. Shifflet & Associates

Domestic Overnight Leisure Visitation

TRIP TIMING by QUARTER
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Source:  D.K. Shifflet & Associates

Domestic Overnight Leisure Visitation

TRIP TIMING by MONTH
AZ ONL Non-Resident 
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* Exclude Dining, Touring/Sightseeing, Shopping, Entertainment

Domestic Overnight Leisure Visitation

TOP ACTIVITIES*
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Source:  D.K. Shifflet & Associates

Domestic Overnight Leisure Visitation

Top Activities:*

* Exclude Dining, Touring/Sightseeing, Shopping, Entertainment

ONL Non-Residents:

Park: National/State 13%

Hike/Bike 8%

Look at Real Estate 8%

Visit Historic Site 7%

Golf 6%

Night Life 6%

ONL Residents:

Hike/Bike 14%

Camping 14%

Park: National/State 11%

Hunt, Fish 9%

Nature/Eco-Travel 8%

Gamble 7%

Visit Historic Site 7%
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Source:  D.K. Shifflet & Associates

Summary: 
2007 Domestic Overnight Leisure Non-Residents vs. Residents

Q4 & Q1
45% Paid Hotel/Motel
57% Auto
$82,900 (up from $78,800 in 2006)

49 yrs (same as 2006)

47% Couples
22% One Adult

41% VFR
26% General Vacation

4.4 nights

23.3 million 
(9.6% increase due to leisure travel)

ONL Non-Residents

43% Getaway Weekend
21% VFR

Purpose of Stay

43% Couples
33% Families

Travel Party

47 yrs (up from 43 in 2006)Average Age
$78,400 (up from $65,300 in 2006)Average Income
89% AutoMode of Transportation
48% Paid Hotel/MotelAccommodations
Q3 & Q2Trip Quarter

2.0 nightsAverage Length of Stay

9.9 million 
(-5% decline due to business travel)

Visitors

ONL Residents
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The top ten states produce 81.2% of ArizonaThe top ten states produce 81.2% of Arizona’’s visitorss visitors

Source:  D.K. Shifflet & Associates

1. Arizona 31.4%  

2. California 26.0%   

3. Illinois 5.5%   

4. Texas 5.4% 

5. New Mexico 3.0%   

6. Nevada 2.8%  

7. Ohio 2.4% 

8. Washington 1.7%

9. Colorado 1.5%

9. Iowa 1.5%

AZ
31.4%

NV
2.8%

TX
5.4%

IL
5.5%

NM
3.0%

NV
2.8%
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1.5%
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2.4%

WA
1.7%
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26.0%

AZ
31.4%

NV
2.8%
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5.4%

IL
5.5%

NM
3.0%

NV
2.8%

CO
1.5%

OH
2.4%

WA
1.7%

IA
1.5%

CA
26.0%

Domestic Overnight Leisure Visitation

Top Origin States



36

International Visitation



37International Visitation to the U.S.

Source:  Office of Travel & Tourism Industries, U.S. Department of Commerce; Secretaria de Turismo (Mexico);   Statistics Canada

1 Canada 17.7 11% 21%
2 Mexico (record) 15.1 13% 42%

Overseas 23.9 10% -8%
3 United Kingdom 4.5 8% -4%
4 Japan 3.5 -4% -30%
5 Germany 1.5 10% -15%
6 France 1.0 26% -8%
7 S. Korea 0.8 6% 22%
8 Australia 0.7 11% 24%
9 Brazil                                       0.6 22% -13%
10 Italy 0.6 19% 4%

International Total 56.7 11% 11%

Origin of Visitor 2007 07/06 07/00
(mill) (% change) (% change)

Top Origin Markets for
International Travelers to the U.S. (2007 vs. 2006 & 2000)
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Source:  Office of Travel & Tourism Industries, U. S. Department Of Comemerce

Overseas Visitation to the U.S. by Month
January 2007 through March 2008
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39Overseas Visitation to Arizona

Source:  Office of Travel & Tourism Industries, U.S. Department of Commerce

* Based on Overseas Visitors (excluding Canada & Mexico)

Arizona had a modest increase of 1.2% in Overseas Visitation (excluding Canada & Mexico)

U.S. Market Share*

1. New York 33%  

2. California 22%   

3. Florida 20%   

4. Hawaii 8% 

5. Nevada 7%   

6. Massachusetts 5%  

7. Illinois 5% 

8. Guam 5%

9. Texas 4%

10. New Jersey 4%

11. Pennsylvania 3%

12. Arizona 2%

NY 
33%

CA       
22%

FL 
20%

HI    
8%

NV       
7%

MA   
5%

IL    
5%

TX    
4%

NJ   
4%

PA   
3%

Guam         
5%

AZ      
2%



40International Visitation to the U.S.

Source:  Office of Travel & Tourism Industries, U.S. Department of Commerce

* Excludes Canada & Mexico

Top 10 Fastest Growing Origin Markets for International 
Travelers to U.S. 

International Total 56.7 11% 0%
Overseas* 23.9 10% -8%
India 0.5 39% 107%
Ireland 0.5 18% 72%
China (PRC) 0.4 24% 59%
Russia 1.1 21% 50%
Denmark 2.2 17% 46%
Spain 0.5 22% 43%
Mexico 15.1 13% 42%
Dominican Republic 0.2 11% 34%
Australia 0.6 11% 24%
Honduras 1.1 20% 22%

Origin of Visitor 2007 07/06 07/00
(mill) (% change) (% change)



41China – A new emerging market

Source:  Travel Industry Association of America

U.S. France Australia Japan UK Canada

Chinese Dream Destinations



42Canadian Visitation to Arizona

Source:  Statistics Canada – 2007 volume is preliminary

Canadian Visitation to Arizona
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        2006            -8.8%
        2005             7.0%  
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43Canadian Visitation to Arizona by Province (by Market Share)

Source:  Statistics Canada
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44Canadian Visitation to Arizona by Province

Source:  Statistics Canada

% Change
Province 2006 2007 07/06
Alberta 154,300 146,600 -5.0%
Ontario 173,900 132,400 -23.9%
British Columbia 100,000 101,400 1.4%
& Territories

Quebec 28,500 25,800 -9.5%
Manitoba 12,300 19,800 61.0%
Saskatchewan 17,100 17,600 2.9%
Atlantic Canada 10,100 8,900 -11.9%

TOTAL 496,300 452,600 -8.8%



45Canadian Visitation – U.S. Market Share

Source:  Statistics Canada

2007 2006

1. New York* 12.2%  11.8%

2. Florida 10.2%   9.5%

3. Washington* 8.2%   8.1%

4. Michigan* 5.8% 6.0%

5. California 4.7%   4.7%

6. Nevada 3.9%  4.1%

7. Maine* 3.7% 3.4%

8. Pennsylvania* 3.2% 3.2%

9. Vermont* 3.2% 2.9%

10. North Dakota* 2.6% 2.3%

11. Massachusetts 2.5% 2.7%

12. Ohio* 2.4% 2.3%

13. Montana* 2.4% 2.3%

14. Minnesota* 2.4% 2.8%

15. Virginia 2.1% 2.1%

16. South Carolina 2.0% 2.0%

17. New Hampshire*  1.9% 1.6%

18. Arizona 1.9% 2.3%

*These Border States make up 48% of Canadian Visitation to the U.S.
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Source: The Conference Board of Canada, Bank of Canada, Smith Travel Research, Phoenix Sky Harbor

Canadian Visitation to Arizona

• Canadian deplanements to Arizona are slowing

• Favorable lodging rates in competitive domestic U.S. 
markets

• Discount, dollar-denominated packages to Mexico & 
Caribbean

• New passport requirements giving Canadians access to 
the rest of the world
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• Project sponsored by AOT, which is funding the study along with Sky Harbor 

Airport, the Metro Tucson CVB and the Maricopa County DMO’s

• Project managed by The University of Arizona Center for Business & Economic 
Research

• All 6 Land Ports and 2 International Airports

• Surveying started in July 2007 and completed in June 2008

• Questions regarding travel behavior, spending and demographics. Economic 
Impact of these visitors in various regions will be analyzed.

• Final report will be available this fall.

Mexico Visitor Survey
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Indicators



49Arizona National Park Visitation 1998-2007

Source:  National Park Service
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50Arizona National Park Visitation 
January 2007-March 2008

Source:  National Park Service
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Organ Pipe Cactus NM & 
Saguaro NP had 

significant increases in 
March 08’



51Arizona State Park Visitation 1998-2007

Source:  Arizona State Parks
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52Arizona State Park Visitation 
January 2007-May 2008

Source:  Arizona State Parks
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State Parks attributes 
the March 08’ increase 

to exceptional 
wildflowers at Boyce 

Thompson Arboretum, 
Catalina, Lost 

Dutchman, and 
Picacho Peak State 

Parks.
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55Arizona Air Travel

Source:  Dean Runyan Associates
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56Arizona Air Travel

Source:  Dean Runyan Associates
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57Los Angeles Air Travel

Source:  Dean Runyan Associates
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58Chicago Air Travel

Source:  Dean Runyan Associates
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59Bay Area Air Travel

Source:  Dean Runyan Associates
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60Denver Air Travel

Source:  Dean Runyan Associates
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61New York Air Travel

Source:  Dean Runyan Associates
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Demand ÷ Supply = Occupancy

Arizona Lodging

Occupancy x Average Daily Rate (ADR) 

= Revenue Per Available Room (RevPAR)



63Lodging by Month- Demand
January 2007-May 2008

Source:  Smith Travel Research
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64Lodging by Month- Supply
% Change January 2007-May 2008

Source:  Smith Travel Research
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Source:  Smith Travel Research

Arizona Lodging-Occupancy
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66Lodging by Month- Occupancy
January 2007-May 2008

Source:  Smith Travel Research
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Source:  Smith Travel Research

Arizona Lodging-Average Daily Rate
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68Lodging by Month- Average Daily Rate
January 2007-May 2008

Source:  Smith Travel Research
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ADR has continued positive 
growth since March 2003.

Addition of BCS Bowl Super Bowl
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Source:  Smith Travel Research

Arizona Lodging-Revenue Per Available Room
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70Lodging by Month- Revenue Per Available Room
January 2007-May 2008

Source:  Smith Travel Research
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In November 07, RevPAR % 
change decreased for the first 
time since April 2003.



71Arizona Lodging by County

Source:  Smith Travel Research

1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 %Change   
98'-07'

%Change   
06'-07'

Occupancy 62.5% 60.4% 61.6% 57.2% 61.5% 63.3% 69.7% 72.4% 72.8% 66.4% 6.2% -8.8%

ADR $49.97 $53.14 $54.99 $55.93 $55.65 $58.31 $61.35 $65.58 $71.88 $77.13 54.4% 7.3%

RevPAR $31.22 $32.12 $33.88 $32.01 $34.22 $36.90 $42.73 $47.46 $52.33 $51.20 64.0% -2.1%

Supply - - - - - - - - - - 29.6% 4.7%

Demand - - - - - - - - - - 37.7% -4.5%

1998 1999 2000 2001 2002 2003 2004 2005 2006 2007
%Change   

98'-07'
%Change   

06'-07'

Occupancy 62.0% 60.9% 61.7% 58.8% 58.3% 59.5% 62.8% 65.8% 66.9% 66.3% 7.0% -0.9%

ADR $84.07 $83.49 $85.54 $84.37 $81.88 $82.53 $85.47 $90.39 $98.75 $105.17 25.1% 6.5%

RevPAR $52.09 $50.84 $52.82 $49.62 $47.77 $49.13 $53.68 $59.47 $66.10 $69.69 33.8% 5.4%

Supply - - - - - - - - - - 12.3% -0.6%

Demand - - - - - - - - - - 21.5% 0.4%

Yuma County

Arizona
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Trends
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1. Geo-political development 

2. Economic & travel trends – Last Child in the Woods (Richard Louv)

3. Growing Dominance of the Web

4. Rising environmental consciousness – From Green to Gold (Andrew 
Winston & Daniel Esty)

5. Lifestyle & Career value shifts – The Rise of the Creative Class (Richard 
Florida)

6. Oil price threats

7. Workforce shortages

8. Internationalization of the world - The World is Flat (Tom Friedman)

Environmental Scan
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-Dropping stock values
-Dropping home prices
-Rising fuel and grocery costs
-Stagnant wages
-Weak dollar  

The Perfect Storm



75

66 63
58

50

889187
96

100
106

111
107 108

104
109

105
113

75

40

50

60

70

80

90

100

110

120

130

Ja
n-07

Feb
-07

Mar
-07

Apr-0
7

May
-07

Ju
n-07

Ju
l-0

7
Aug-0

7
Sep

-07

Oct-
07

Nov-0
7

Dec
-07

Ja
n-08

Feb
-08

Mar
-08

Apr-0
8

May
-08

Ju
n-08

Consumer Confidence

Source:  The Conference Board

16 Year 
Low



76Leisure travel in 2008

1.Shorter Trips

2.Closer to Home

3.Trading down accommodations

4.Spending less on souvenirs
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•People are taking vacation time and spending it in their own back 
yard.

•CNN.com:  “Staycations: Alternative to pricey, stressful travel”

•“About 1.3 percent fewer Americans are expected to fly this 
summer than last summer, according to the Air Transport 
Association.”

•“If you've made it to the end of your staycation without killing each 
other or filing for divorce, you've earned yourselves a real vacation. “

The new word in travel

STAYCATION

Source:  CNN.com, Air Transport Association
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Source:  Dr. Jim Petrick, Texas A&M University
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Source:  Dr. Jim Petrick, Texas A&M University



8282

Source:  Dr. Jim Petrick, Texas A&M University
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Source:  Dr. Jim Petrick, Texas A&M University
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Source:  Dr. Jim Petrick, Texas A&M University
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Source:  Dr. Jim Petrick, Texas A&M University
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Source:  Dr. Jim Petrick, Texas A&M University
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Source:  Russell Consulting; Air Transport Association
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Source:  USA Today
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Source:  USA Today
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Sustained and increasing high fuel prices mean:

1. Less service to smaller airports

2. Higher prices

3. Larger regional equipment

4. Fewer flights

5. Growing reliance on international flights (more lucrative)

“Aviation in this country has been focused on low fares and not 
industry stability.”

Source:  John Heimlich, Air Transport Association

The consequences of high fuel prices



91

19
96

19
97

19
98

19
99

20
00

20
01

20
02

20
03

20
04

20
05

20
06

20
07

20
08

20
09

20
10

20
11

20
12

20
13

20
14

20
15

20
16

20
17

20
18

20
19

20
20

20
21

20
22

20
23

20
24

20
25

Y e a r

0

50 0

1 ,00 0

1 ,50 0

2 ,00 0

Th
ou

sa
nd

s
Pe

op
le

 T
ur

ni
ng

 6
5 

in
 Y

ea
r

The Senior Tsunami

Source:  Phoenix Community Alliance



9293



93

www.mag.maricopa.gov/detail.cms?item=6442



94Megapolitan Regions 94

Source:  Phoenix Community Alliance
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Where do I find all of this 
valuablevaluable information?

www.azot.gov
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Questions?
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AnnDee Johnson

Director of Research & Strategic Planning
ajohnson@azot.gov

(602) 364-3719

Melissa Elkins
Research Manager
melkins@azot.gov

(602) 364-3716

Beth Billings
Research Specialist
bbillings@azot.gov

(602) 364-3689
To learn more about AOT, go to www.azot.gov

Contact information


